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A Study of Two Wheeler Consumer’s Behavior in Bhadgaon City 
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Abstract:  

 This paper studies the two wheeler consumer’s behavior. India is the second largest 

producer of two wheelers in the world. In 2019, the Indian two-wheeler market accounted for 

221270 thousand units. Average two-wheelers per 1000 people in India are 31. More than 15 

industry players in existence.  
 

Keywords: Two wheeler, Consumer behavior, Bhadgaon City.    
 

Introduction:  

India is the second largest producer of two-wheelers in the world in terms of production 

and sales of two-wheelers. Most Indians, especially young people, prefer motorcycles over cars. 

Production of motorcycles began in the 1950s. Only 419 motorcycles were produced in India in 

1955. The demand for two-wheelers is increasing rapidly in the Indian society and the market is 

also expanding. India has become one of the largest markets in the world, especially in villages. 

This paper deals with the study of factors that influence consumer buying behavior. It is the way 

individuals determine why, when, what, how much, and from whom to purchase.  

Vehicles on Record in India (1951 to 2019)                    (in thousands) 

Year 
 (as on 
31st  
March) 

195
1 

196
1 

197
1 

198
1 

1991 2001 2011 2016 2017 2018 2019 

Two 
Wheeler
s 

27 88 576 261
8 

1420
0 

3855
6 

10186
5 

16897
5 

18709
1 

20275
5 

22127
0 

Source: Motor transport statistics of Maharashtra 2018-19. 
 

Jalgaon District Growth of Driver's Licenses on Record from 2015-16 to 2018-19 

Name of 
the Office 

2015-16 2016-17 % 
Growth 

2017-18 % 
Growth 

2018-19  % 
Growth 

Jalgaon 232809 356450 53.11 378672 6.23 400621 5.80 

Source: Motor transport statistics of Maharashtra 2018-19. 
 

Meaning of Consumer behavior:  

According to the Webster's Dictionary ‘Consumer Behavior refers to the self-evaluation 

of goods and services, purchase, consumption, transmission, etc.’ 
 

Indian Two-wheeler Market at a glance:  

Indian Two-Wheeler Market by Type Scooters, Mopeds, Motorcycle, Electric Two-

Wheeler, Technology (ICE, Electric), Transmission (Manual, Automatic), Engine Capacity 

(<100cc, 100-125cc, 126-180cc, 181-250cc, 251-500cc, 501-800cc, 801-1600cc, >1600cc), Fuel 

Type (Gasoline, Petrol, Diesel, LPG/CNG, Battery). Some of the key players in the market 

include: 



 





 



 





 



“A STUDY OF PROBLEMS AND PROSPECTS OF SMALL AND 

MEDIUM SCALE INDUSTRIES IN INDIA” 

             Dr. Sachin N. Hadoltikar               Dr. Gajanan D. Chaudhari 

                   HOD & Assistant Professor          Assistant Professor 

     Department of Commerce                                           Department of Commerce 

SRND College, Bhadgaon Dist- Jalgaon                    SRND College, Bhadgaon Dist- Jalgaon 

Email- sachingold143@gmail.com                                 Email-gdchaudhari@gmail.com  

                 Mob: 9422715347                          Mob- 9765759262 

 

Abstract: 

Micro, Small and medium scale industries play a vital role in the development of 

India. Small scale industries have been given an important place in the development since 

beginning. Development of India depends primarily on its Small and medium scale 

industries. The Micro, Small and Medium Enterprises (MSMEs) contribute about 7 to 8 per 

cent of India’s GDP, 45 per cent of the manufacturing output and 40 per cent of the exports. 

MSMEs are widely dispersed throughout the country and produce a diverse range of products 

catering to various segments of the market. The geographic spread, diverse product range and 

potential for innovation and employment generation make them extremely important in the 

context of economic growth with equity and regional balance. It is clear that to solve the 

problem of unemployment that development of Small and Medium Enterprises and self 

employment.  If small scale industrial sector is developed other economy related problems 

can be dissolved automatically. If these problems are solved or efforts are taken to foster 

these challenges this sector can prove itself as a developing engine. 

 

Keyword: Micro, Small and Medium Enterprises, Problems faced by MSME. 
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“A STUDY OF PROBLEMS AND PROSPECTS OF SMALL AND 

MEDIUM SCALE INDUSTRIES IN INDIA” 

 

INTRODUCTION: 

Small and medium enterprises have contributed significantly to development. The 

Indian MSME sector provides maximum opportunities in self-employment and wage-

employment. Small and Medium Enterprises is like blood veins in the human body. The 

development of India is depends upon the growth of small and medium business enterprises. 

Small and Medium Enterprises not only play crucial role in providing large employment 

opportunities at comparatively lower capital cost than large industries but also help in 

industrialization of rural & backward areas, thereby, reducing regional imbalances. Happily 

these economies have been realizing that agriculture is which cannot meet their local 

requirements and therefore, that the pressure on land could be substantially reduced through 

the development of small scale industries. Small scale is the most suitable type of the 

developing countries. The role of industries is also one of the characteristics and has different 

types of units functioning in the fold of as economy Therefore, the present study through 

some light on their problems. 

Meaning and concept of Micro, Small & Medium Enterprises:  

  MSME is diveded into two categories of industries; one is enterprises engaged in the 

manufacturing of production of goods and other is providing or rendering of services. The 

MSMEs of manufacturing enterprises have been classified into micro, small and medium 

enterprises based on the amount of investment in plant and machinery. The limit for 

investment in plant and machinery / equipment for manufacturing / service enterprises, as 

notified, vide S.O. 1642(E) dtd.29-09-2006 are as under: 

Enterprises Manufacturing (Investment in 

plant and machinery) 

Service (Investment in 

equipments) 

Micro 0-25 lakh 0 to 10 lakh 

Small 25 lakh to 5 Crores 10 lakh to 2 Crores 

Medium 5 Crores to 10 Crores  2 Crores to 5 Crores 

(Source: Ministry of MSME, Government of India) 

Objective of the study: 

 The principal objectives of the study are: 

1. To understand the meaning of Micro, Small and medium Enterprises  in India 

http://www.dcmsme.gov.in/publications/circulars/GazNot/Recommendation_of_Advisory_Committee.pdf
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Abstract 

Fe-doped ZnO nano catalyst was synthesized by co-precipitation method. The intrinsic 

characteristics of a prepared nano Fe-doped ZnO catalyst were studied using a variety of 

techniques including powder X-ray diffraction (XRD), scanning electron microscope 

(SEM), electron dispersive X-ray spectroscopy (EDS). In this study, degradation of 

Ponceau S as a dye pollutant was investigated in the presence of ZnO and Fe-doped ZnO 

nano catalyst using sonolysis, photocatalysis, sonocatalysis and sonophotocatalysis. The 

UV light and ultrasonic probsonicator at 20 kHz and 150 W powers were used as an 

irradiation source. The effect of H2O2 on sonocatalytic, photocatalytic and 

sonophotocatalytic degradation was investigated. At optimum conditions the dye 

degradation efficiency was influenced by addition of H2O2, the highest dye degradation was 

obtained as 98 % by US+UV+Fe-doped ZnO+H2O2 for 40 mg/L dye concentration after 

90min. The experimental kinetic data followed the pseudo-first order model in doped and 

undoped sonocatalytic, photocatalytic and sonophotocatalytic processes but the rate 

constant of sonophotocatalysis is higher than sonocatalysis and photocatalysis process. The 

sonophotocatalysis was always faster than the respective individual processes due to the 

more formation of reactive radicals as well as the increase of the active surface area of nano 

catalyst.     

Keywords: Ponceau S; ZnO; Fe-doped ZnO; Ultrasound; Sonocatalyst; Photocatalyst; 

Sonophotocatalyst; Kinetics. 
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1.   Introduction 

Advanced Oxidation Processes (AOP) involving ultraviolet light, fenton reagents, ozone, 

ultrasound etc. have been tested individually as well as in combination, in the presence 

and absence of catalysts for the treatment of wastewater containing pesticides, phenols, 
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